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SPONSOR RECAP

First and foremost, THANK YOU for supporting this event and by extension, the children and families we
serve through our programs. Our 33rd Annual Drive for Thrive Golf Tournament happily took place at the
Bridger Creek Golf Course. For the second year, we celebrated with a theme and everyone got to be
recognized for the superheroes they are! Attendees wore costumes inspired by their favorite comic book
heroes, their children's heroes, and some even created their own. Looking at you, Team Sight Savers and
Team Time Savers! Players in each round had a chance to win prizes not only for their outfits, but also if they
found the Superhero-themed golf club cover hidden along the course. New this year was an official Drive for
Thrive Tournament Trophy which will now be awarded (on a rotating basis) to the winning team annually!

As you can see in the following pages, every effort was made to offer our sponsors not only stellar marketing
benefits, but a fun way to get involved with the community and give back. Your support makes a BIG impact
and the funds raised during Drive for Thrive could support an entire year of early childhood educational
programming through Parent Place AND could still provide CAP mentors for nearly 50 kids! Thank you for
investing in Thrive and working with us to provide local families and children with the care, resources, and
education they need to be successful.    
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the Numbersthe Numbers
Over $113,000
raised to support
local children and
families
224 participants
56 teams
29 sponsors
50 volunteers

Sold out 4 weeks in
advance!
13 raffle items
Participants from
Montana,
Washington,
Wyoming, &
California

SOCIAL MEDIASOCIAL MEDIA
Our paid Facebook/Instagram ad
promoting the Drive for Thrive Raffle
reached 3,726 people with 6,702 total
impressions
20 Facebook posts with an average
reach of 379 people, plus many Stories
18 Instagram posts with an average
reach of 148 people, plus many Stories 
2 LinkedIn posts with an average reach
of 87 people



Through our partnership with The Moose 94.7, the
Tournament was advertised via 100 recorded promos,
50 "live reads'', 2 live interviews including one with the
winning team (approximately 24,000 listeners during
the time the Drive for Thrive campaign was run), and
all 5 stations' event calendars. They also published a
blog post that was shared on Facebook twice with a
reach of about 500 each time. The event was included
in 3 The Moose 94.7 app alerts to 1,265 recipients on
June 6th, 1,266 on June 12th, and 82 on June 16th.

RadioRadio

WebsitesWebsites
Linked sponsor logos were featured on the Drive
for Thrive webpage as well as on the GiveSmart
event and auction pages.

The Drive for Thrive website page was viewed 346
times from May 1st to June 26th, with the average
time on the page being 1m 41s. 263 of those views
were classified as "Unique Page Views."

People in Thrive's golf network received 6 emails that
included sponsor links prior to, during, and after the
event. The flyer was also included in the Downtown
Bozeman Association's e-blast on June 17th and seen
by 1500 subscribers.

e-newsletterse-newsletters

Sent June 9th to 149 people
63% open rate

Registration Email:

Sent June 20th to 49 people
76% open rate

Volunteer Info Email:

Sent June 23rd to 196 people
59% open rate

Player Info Email:

Sent June 23rd to 51 people
61% open rate

Volunteer Details Email:

Sent June 28th to 210 people
72% open rate

Results Email:

Sent July 1st to 279 people
68% open rate

Wrap-Up Email:



Sponsors at various levels opted to give out swag
at their premier tee sign stations, on lunch tables,
at drink carts, or to be used at check-in. Gallatin
Subaru provided our tournament with reusable
bags, which were handed out to each player filled
with tournament materials and sponsor swag from
businesses.

Sponsor SwagSponsor Swag

In addition to 250 printed programs, a Drive for
Thrive thank you ad ran in the Sunday edition
of the Bozeman Daily Chronicle (print and
digital) on July 17th and 24th, reaching
approximately 51,000 subscribers. A large
Sign Solutions sponsor tournament banner
was in front of the clubhouse with great
visibility the entire day of the tournament. Each
team took a photo with the tournament banner
which included all main sponsors. All sponsors
were recognized with at least one traditional,
on-the-course tee sign, with the premier tee
sign and presenting sponsors receiving an
upgraded large banner to display prominently.

PrintPrint



We are already looking forward to next year’s event! If you are interested
in discussing your involvement in the 34th Annual Drive for Thrive Golf
Tournament (slated to take place June 23, 2023 at Bridger Creek Golf

Course), sponsorships are now available. Please contact Brittany Eilers at
beilers@allthrive.org or 406-922-4242 to learn more.

allthrive.org
407 S. Ferguson Ave.
Bozeman MT 59718

mailto:beilers@allthrive.org

